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The availability
of AI tools are P N
rapidly changing [ BaiEs
what we see on =
social feeds.
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WHILE MANS ERANDS
ARE EMBRACING Al:

Olipop’s fantastical booth,

which was followed by a real ‘ ' ;‘rohreapcrglrlzszfc'ble
world interpretation. doll made itleasy A &
for brands to \

play along.

FOOH sometimes as
believable as the real
deal, at a fraction of
the cost.

S ==

Static images featuring product in
other-worldly scenarios.



SONME BRANDS ARE LEANING
INTO VISUAL
TRENDS LIKE THESE:

1 CRAFT, ART & COLLAGE

T=SHIRTS WITHA
CLEAR AND BOLD
MESSAGE:

QUEEN'S ﬁ}#ﬁ*

RAW BAR & GRILL

THIS
|SN'T @

A BooTH
TS
| STATEMENT,

If you missed it at
EXPO - check out the
MID-DAY Squares post
about their booth.
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=nd of Summer Giveaway!!! Bn}(ﬂ]
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EDITORIAL / MAGAZINE STYLE

FEEDS, LAYOUT, PHOTOGRAPHY

SKETCHES, HAND DRAWN FONTS



https://www.instagram.com/p/DHZfIoYJ35F/

AND PLENTY OF ERANDS ARE
PLAJING WITH BOTH (ANALOG S Al):
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NMEANWHILE,

THERE’S OPPORTUNITS OUTSIDE
OF THE SCROLL:

WHILE Al IS RESHAPING OUR
DIGITAL WORLD, CONSUMERS
ALSO LUST FOR SOMETHING SO
ANALOG: IRL CONNECTION.




CONMMUNITY, IRL & ANALOG
EXPERIENCES ARE ON THE RISE:

This Is Not a Book Club.
Its-a Reading-Party.

free weekly dance
party in portland

Fee Bingo +
IKEA +




BRANDS THAT MERGE THESE TWO
WORLDS ARE PAJING ATTENTION:

drinkolipop and vancityjax

drinkolipop @ Popped by the @drinkolipop Drive
Thru in LA yesterday [or a refreshing Orange
Cream. Think it's safe to say summer's officially
here.

frolipoppartner

@ itskatesteinberg @ & % % W o

- 1d 1like Reply

ire
i
| = ——  View replies (1)

deanwlin @ JJ putting the pop in Olipop & ©
14h  Reply

Milk Soda |
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DIP SOUR TOE IN

< IDEAS TO ACT NOW:

EMPOWER YOUR Ask them to bring an aspect of your brand to life—a

CREATIVE TEAM TO personality trait, a brand moment like an expansion or
EXPERIMENT WITH Al cultural trend. Integrate into your social feeds and see

how your community reacts.

z CREATE A TANGIBLE, Could your product live as embroidery? A hand-drawn
ANALOG NMIONMENT carousel? A painted still life? Partner with an artist to
WITH A CREATOR craft a handmade expression of your brand/product.

Test it on your feed to see what resonates.
Analog = unexpected = scroll-stopping.

3 DON°’T RULE OUT There are plenty of ways to find your consumer in the
SHOWING UP IN THE real world that don’t require a NY pop up. Think low-lift,
REAL WORLD., BECAUSE high-touch. Real-life moments still make magic and
OF THE EXPENSIVE can travel far online,

POP-UP MODEL.



WHAT’S NEXT FOR
SJOUR BRAND?

CONIE CHAT IT OUT WITH OUR TEAM. LET"S KICK

AROUND SONE IDEAS ABOUT WHAT THE TREND
MEANS FOR J0U.

Contact hello@thinkmaxwell.com to find time with us.

MIAXWELL
www.ThinkMaxwell.com

Follow us on Insta & LinkedIn
@thinkmaxwell.com



https://www.instagram.com/thinkmaxwell/
https://www.linkedin.com/company/thinkmaxwell

