





S NA PS H OT No surprise, but protein and snacks still dominate.

PRODUCTS INGREDIENTS FLAVORS
LIS Hot ingredients that popped Flavor range is broad, but stand
i ,‘ I , up across categories: outsincluded:
VERMENT | VERMENT 4
HICKORY SM
PREM!gMﬂgnEEF * Pulses * Pickles/Vinegar
Al | B * Rice * Blackberry
*  Buckwheat e Asian
* Mushrooms * Nashville hot/spicy
* Nuts: Cashews &
om = Pistachios
CHICKPEAS =/ : . BRAND
HIGH PROTEIN ZELS " TLS e
Pasta . Z » EGGS (And Egg Alts too)

The energy was high, and brands
showed up to impress:
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NUTRITION EXPERIENCE & ENGAGEMENT
* Attention getting-color, limited
use of interactive elements

While protein reigns supreme,
there were other focal points:

T Orgamc
Butter

Nancys
Organic

t\..lv. i ‘Buttel" b

Dips, Spreads & Sauces

Last, but not least, TREATS!

Crackers & Crisps

Allergen Free

Fiber

Low Carb

Gut Health

Low Sugar, Sugar Alts

«  GLP-1 Friendly STORYTELLING

e Rooted in the land and
ERIMEINVEIEE

DESIGN & APPERANCE
* Pastels, Expressive Type,
use of Black

* Swag: Totes
e Uniforms: Jackets & Patches
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* Prebiotic, low sugar sodas * Coffee/caffeine

D ri n I<S » Non-alcoholic « Cactus water

e Functionaldrinks * Boba

D P — —
JON'TBESCARED :
SIUSTWATER&ICEDTEA |

&*

- T
: b




e Tins e Sticks e  Smoked

od & Marine Plants : e o s o e
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e PBeef e Seafood

Meat Sticks ; we - venrees

INDIVIDUALLY
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HOT & SPICY HOT & SPICY

TURKEY STICKS
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Protein Chips e EggAlts

Eggs & Egg Al_tS Egg White Noodles « Readyto Go

Wraps
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+ Cashews * Fermented Nuts * Imported

S n a C kS . Pistaghios * Puffs, Crisps Wafer Cookies

* Protein pretzels * Popcorn
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* Flatbreads e Mini
* Roman Specialty diet
* Artisan Flavor forward

ECT MATCH:
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Pu lse | n n Ovati O n e As a Fiberand Protein Boost e Spread: Nutfree (and delicious)

* Plant-based products * The star ingredient

CHICKPEAS
HIGHPROTEIN |

Pasta
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e Snacks e Bars

PrOtein * Sweets * Breakfast
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Protein e Sourdough

Buckwheat * LowCarb
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Rice

ntegrity From Ttaly

i
1ol xnv"‘ g
oromise.

READY IN
90 SECONDS

.@

o
iber
 added.

2 (2508)

”ADE FRC

OM HEARTS oF PALM

Noodles
Bowls
Drinks

Ready-to-eat
Frozen
Pouch

prowing delicious

organic g
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Organic Quick Cooking +

Forms, spent many years growing
the very best California
conventional vaxieties with his
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* Mediterranean

. *  Hot, sweet, SpLiJiC%S
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e Butter * Snacks

I *  Yogurt * A2/Regenerative
alry e Kefir * Ghee Butter
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WITH ROASTED

GARLICBUTTER i ch TRUFFLE

With Black Truffles,
Porayiiic 5
H BN _. 7—, & orcini Cream
o N )

S— BLACK GARLIC

With Black Garlic,
Balsamic, Sea Salt.

BRUSCHETTA

With Tomatoes, Basil,
Garlic, Balsamic.

‘churn- EVERYTHING

;jgnmnoﬁﬂﬂ¥ With Garlic, Onion, Poppy,

| ] Sesame, Caraway, Sea Salt.

' GARLIC & SHALLOT

With Roasted Garlic,
Shallots, Balsamic, Herbs.
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100~ GRASS-FED

A2/AZ ORGANIC

MAPLE & CINNAMON
With Maple Syrup,
Cinnamon, Sea Salt,

MISO

With Red Miso A
Roasted Garlic.

' PARMESAN & PEPPER

With Parmesan,
Black peppen.

PESTO

With Basil » Parmesap,
Pecopino. i

Pecorino,



Mushrooms
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Drinks
Jerky / Snacks
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The Year of the Pickle @ = =

Sauces
Pouches « Spicey

chickpea putfs
GRILLO'S
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Nutrition




Click to Read Our
GLP-1 Report
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EEL GOOD - LIVE GOOD
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https://thinkmaxwell.com/gpl-1s-reshape-appetite-for-new-products/

All F Always a focus of the show we saw product innovation and
e rge n ree messaging evolve to embrace strong “top 9 allergen free” call outs.
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« Chocolate * Nuts

. D * FrozenT
Treats : lcitgsream rozen lreats

F YOU HAVE A MOUTH,
WE H”VYE A FLAVOR.

THE UN-CHOCOLATE BAR
(AND CHIPS!)

THE UN-CHOCOLAT
UNCHOGOLATE gy THE UN-CHOCOLATE gxf
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Brand Design
+ EXperience

HEALTHY

Soil

HEALTHY

Pla_nts V

HEALTHY



P t l A rainbow effect of pastels were used across package design, booths, swagand
a S e uniforms. Pinks, lavender, butter yellow and powder blue were popular.
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7Clean Digestive
Medicine.
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Upset
Stomach
'\ Relief



Type
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Brands are making a commitment to expressive type. From logos to flavor
/variety labels it was all about standing out and owning your style.
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BLACH GA’QR L' C h Dressing & Drizzle
With Black Garlic,

Balsamic, Sea Salt.



. In past years we’ve seen more color on color. e Packaging Type + Black Logos * Black and White
Ba Ck | n BlaCk This year, blackis back, addinga new punch or * Comic book effect (punch of black and color) and or/ limited

premium look. * Wesawdeep navy, green and moody purple, too. colors
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Not as prevalent as years past, purpose-driven storytelling was a key messaging component for a handful

Pu rpose Sto l ! / l e lll ng of long-standing natural food brand leaders while packaging recyclability and regenerative ag messages

dominated with brand upstarts.
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Nearly absent on the main floor, some brands got super creative downstairs with the likes of a sushi
conveyor belt turned sampling mechanism, claw machines, mascots and photo booths. Attendees were

E n ga ge m e nt energized and eager to stay and play.
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Belgian Boys hit the mark with their viral pink puffer bag, and they tapped in during and after to get
maximum attention millage. With the “one bag per day” limit, getting a cool bag was the theme.
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-~ Thats awrap!

WE HELP BRANDS WITH CONVICTION GROW
503.231.3086 / hello@thinkmaxwell.com /# THINKMAXW ELL.COM
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