
2025’s RISING 
photography 
trend



Right now, we’re seeing 
a major shift in how 

brands show up visually.
Hint, it isn’t just about aesthetics.
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THE SHIFT

COMFORT MEBOMBASTIC COLOR

When it comes to color and contrast brands are  
favoring a softer look over the vibrant trend that 
has reigned supreme since pre-covid days.
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OUTGOING Trend: BOMBASTIC COLOR
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we’re saying goodbye to: 
Highly saturated, high-
contrast, ultra-bright 
photography. No more 
Millennial Gray kitchens 
or hyper-glossy lighting.

BOMBASTIC
COLOR  

OUTGOING TREND
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INCOMING Trend: COMFORT ME
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COMFORT 
ME
A Softer Visual Language. 
Brands are embracing 
warmth, softness, 
and a sense of gentle 
reassurance.

INCOMING TREND
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take a look 

CINEMATIC STYLE 
that creates nostalgia

5 ways we’re seeing thE NEW 
COMFORT ME trend show up:

BLUR & GLOW 
effect that welcomes

SUNNY food imagery 
that sets a warm vibe

LOW DOPAMINE, 
NEUTRALCHROMATIC 
looks that calm

NATURAL HABITATS 
that meet a yearning  
for nature

1. 2. 3. 4. 5. 
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1. Cinematic CPG A touch of romance, longing, and humor 
makes food and product imagery feel alive 

and animated by sweet storytelling.
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2. BLUR & GLOW Background blurring and warm 
glows help focus attention and 

create a sense of ease. 
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3. SUNNY SIDE Golden-hour warmth, natural light, and 
uplifting compositions evoke joy and 

nostalgia in a gently aspirational way.  
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4. LOW DOPAMINE Simplified palettes, soft tones, and cozy 
environments create reprieve from 

overstimulation and cold Millennial gray. 
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5. Natural HABITAT Consumers long to feel peaceful 
and grounded. Outdoor settings    

appeal to the desire to be in nature.
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WHAT’S 
DRIVING 

THE 
CHANGE

Dopamine Detox 
People are rethinking overstimulation and 
seeking a more balanced, natural aesthetic.

Consumers 
are ready for 

a reset:

A Correction to 
Visual Overload 
A constant flood of attention-grabbing visuals 
has created fatigue. Now, restraint is refreshing.

A Hectic World Needs 
Gentle Energy 
Consumers are drawn to warmth, softness, nature 
and less ad-like visuals that create a sense of calm.
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How’s Your 
Brand Looking?
Come Chat It Out With Our Creative Team. 
Let’s Kick Around Some Ideas About What 
The Trend Means For Your Brand.  

Contact heythere@thinkmaxwell.com to find time with us.

www.ThinkMaxwell.com 
 
Follow us on Insta & LinkedIn 
@thinkmaxwell.com

https://www.instagram.com/thinkmaxwell/
https://www.linkedin.com/company/thinkmaxwell

